Changing media landscape
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The Scandinavian TV market
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Global players in driver’s seat

3500
e |obal services

Local services
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Global players in driver’s seat

Other

Facebook

Viafree

Viaplay

Yousee/ SVOD

youbio

HBO
Nordic

Prime Video
(Amazon)
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Global players in driver’s seat
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Foreign fiction dominates viewing
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American titles flooding the market
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What about local entertainment?
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Content polarization, AVOD = entertainment

= Kids & family

= Entertainment

= Documentary & factual

Sci-Fi & horror

® Drama

= Crime & action

m Comedy
SvoD!' AVOD? Public Service?

SVOD: Amazon Prime, C More, HBO Nordic, Netflix and Viaplay. 2AVOD: Dplay, TV4 Play, Viafree. 3Public Service: SVT Play. MEDIAVISION m 12
Source: Mediavision.
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Hybrid OTT emerging — strengthening locals’

Netflix Viaplay HBO C More Canal Telia Yousee Com Hem Elisa Boxer TV2 DNA TV Get TV Prime Video
Nordic Digital  (Play/TV) TV&Film Play Viihde Sumo Play Play -app
(Go/T-We app) (NO) (DK/SE) (DK)
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